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Fictional Example of a Brand Messaging & Content Strategy for a
Personal Trainer Targeting Gym Newbies

FACELET
Normal Explosion New Normal

Wants: o be ftand healthy. P They

Symptoms:
would realy make a big impact.

Pillar 1: Busy Professionals

Objective New Normal

Triggers:
To regain
health and ey know they ange.
fitness -
hanges in o el
Status quo i their ves, 5. cvorce, hild moving out, new.
partner,etc.
Impact:The trigger motvates them to finally take action

Campaigns and Micro Conversions Based on Your Customer Journey

Campaign 1 Campaign 2

Campaign Focus

Micro
Conversion Goal
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Download
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Hub Topic 6

Fealings: Sad and frustrated than adownard spiral They o feel accomplshed and happy.
Theyve
ot por
issues, etc people around them are nspird by then
which leads t low quaty o fe.
Normal Explosion New Normal
prncpies. e of
ordiferent thngs. elps them achive thel esired resuts.
Instead, life. E
principles. ool
Core Brand Story / Mission Statement
Helping new gym goers improve their health and fitness and enhance their quality of life
ot
llar 2: Stay at Home Mums
Normal Explosion New Normal
Triggers:
- They seefelow mums onsocial media crushing their
P finess fourneys and want thesame for themseives
P  Theirkids ae nowat schoo o mre independent so they
s gai bac some tme to st i themsebes
- Theyhave a bithday.new years, o Ife event hat mkes
them finally take action
Impace:Thetigger motates them to inaly take action
-
Campaigns and Micro Conversions Based on Your Customer Journey
Campaign 3 Campaign 5 Company Website Campaign 1 Campaign 3 Campaign 4 Campaign 5
Campaign Focus
To go from prbiem avare to solution
Content Asset Micro aware, your audience neecs to
undersand the soluton landscape and
productor Conversion Goal

whythe "old way” wasnt working for
them
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